
Use diverse, authentic imagery in marketing.
Show LGBTQ+ families, couples, and solo
travellers. Avoid stereotypes. If you don’t have
inclusive content, we can help.

Representation
Matters

Check your booking forms and guest
communications – replace gendered titles and
roles like 'Mother/Father' with 'Parent 1 /
Parent 2' and allow for correct pronouns. 

Audit Your Forms and
Language

Don’t make assumptions about guest
relationships. Avoid intrusive questions and
ensure staff respect privacy – especially in
destinations where safety might be a concern.

Protect Privacy and
Safety

Take feedback seriously. If we raise
something on behalf of a guest, listen,
respond, and make improvements.

Collaborate and
Listen

Consider joining IGLTA or OutBritain to stay
connected to LGBTQ+ travel professionals and
industry best practice.

Join the Community

Offer inclusion and sensitivity training, especially
for front-facing staff. Understand pronouns,
diverse family structures, and what true
hospitality looks like.

Train Your Team

True inclusion isn’t seasonal. Consider how
your policies, signage, and services show real
allyship, all year round.

Be Proactive, Not
Performative

Recognise LGBTQ+ honeymoons, anniversaries,
naming days, and family celebrations with the
same care you would any guest milestone.

Celebrate Milestones

Support LGBTQ+ causes or community
events in your region. If you’re already doing
this – brilliant! Let us know so we can highlight
it.

Give Back

Find out more about how you can become
a Destination Rainbow approved partner
by emailing elle@destinationrainbow.com

Be Destination
Rainbow Approved

Practical Ways to Be Inclusive

Helpful links 

Download IGLTA – LGBTQ+ Inclusive communication in the tourism industry Guide 
Become Queer Destinations Committed 

Destination Rainbow, 1a Falmer
Court, London Road, Uckfield,
East Sussex, TN22 1HN

hello@adventuresby.com0330 043 0442

This guide is for suppliers who want to create welcoming, safe, and
inclusive experiences for LGBTQ+ families and queer travellers. Whether

you’re a hotel, tour operator, DMC, or experience provider – these
practical steps are where you can start.

mailto:elle@destinationrainbow.com
https://www.iglta.org/foundation/download-comprehensive-guide/
https://queerdestinations.com/distinction/

